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The Authority’s 2011 Annual Report, published onrta30, 2012, features “Our
Team at Work”. The report highlights the men armmingn whose work last year and
over the course of the ATPA’s 17-year history heabtb reduced auto theft in Penn-
sylvania. It features photographs of officersgdttes, sergeants and others who
arrest auto thieves and investigate their crimacdivities, of the prosecutors who
convict them, and a mediator who works with fiiste juvenile offenders to divert

Lehigh Task Force’s “Watch List on
the Wall”. Lastly is a story with a hap-
py ending for the perpetrator—a 15-
year —old car thief who has since
turned his life around with help from
the Philadelphia District Attorney’s
Juvenile Offender Initiative and the
Good Shepherd Mediation Program.

The bottom line is in the numbers—a
$7 return on investment for every dol-
lar that insurance industry funders
have paid for our programs since 1995.

them from a life of crime.

There are true stories to help our
supporters appreciate what ATPA
grantees do to fight auto theft. One
recounts the Christmas season bust
in Philadelphia of the brothers steal-
ing Honda Accord catalytic convert-
ers, along with holiday gifts. Anoth-
er is the account of a re-tagging ring
busted by the State Police after steal-
ing 40 vehicles worth more than $1
million. And, there is the story of
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“Operation Wheels of Fortune”, an investigationdeg by
the State Police Eastern Region Auto Theft Ungulted
in the arrest of 26 suspects linked to $2.3 miliilwstolen
vehicles. This luxury car theft ring snatched eéds from
car dealership lots and service departments icdhanu-
nities around Philadelphia and then quickly loathesin
into shipping containers for delivery to buyers meas.

Charges were filed on April 17 related to the tléf86
vehicles between March 2011 and October 2011. The
thieves visited suburban dealerships early in thening,
after the service department had opened, but b#iere
sales department and other employees had arrivaking
advantage of situations where limited service depemt
staff were busy or distracted with customers, theves
could search the sales area for unsecured keysna@ars

and customer vehicles. They took the keys intddhand pressed the lock/unlock buttons to quitebate the tar-

get vehicle.

Some of the vehicles were obtained through carij@sk gunpoint robberies or thefts. The stolenicleh were then
parked, often on a public street in southwest Ekllzhia, where a potential buyer could drive by srspect it. A
frequent buyer purchased many of the vehiclesHipping and resale overseas. The State Police almecto inter-
cept and recover 41 stolen vehicles before and tiféy had been loaded into shipping containers\ddar cargo
ships headed to West Africa. The vehicles rangadliue from a 2009 Mercedes C300 worth $24,0602610

Porsche Panamera valued at $120,000.

Not only are grantees fighting this crime on threettand in the
courtroom, but we are also pursuing enactmentved @ make it
harder to commit the crime. Senate Bill 86, spoeddy Senator
Greenleaf, unanimously passed the PA Senate oni\2&c2012.
Now, it is under consideration by the House. Regmidive Kate
Harper, Montgomery County, a member of the Housa3porta-
tion Committee, has agreed to be the point persoSB 86.
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One of ten ATPA grantees, the Good Shepherd Medid&rogram contributes to our mission of reduciig aheft by reduc-
ing juvenile recidivism among first-time offender&ood Shepherd works closely with the Philadelfbistrict Attorney’s
Office, also an ATPA grantee, to divert from therenal justice system Philadelphia youth chargethwnauthorized use,
auto theft, and related offenses.

Directed by Executive Director Cheryl Cutrona, Edlge program combines education and communityigervl he education
component is a half-day classroom workshop—theathpf Auto Theft (IAT), developed with ATPA fundjr-that juvenile
offenders must attend to avoid the criminal justigstem.

A 2011 study comparing juvenile participants whocassfully
completed the IAT program to those who did not aéee a 15-point
lower recidivism rate on the part of completers.

To avoid prosecution, the juveniles also must ceteplip to 30
hours of supervised community service at one di&®, including
recreation center, playgrounds, libraries and diesc Good Shep-
herd also presents a program for teens developeallaboration

victim, but the perpetrator as well.

one of Good Shepherd’s goals for the coming grgcieds to in-
crease the completion rate to 80%. The organizédias provided
service to nearly 800 youths since first becomim@&#PA grantee.

The Authority launches two public relations campai@n June. Listeners of WMMR's "Preston and SteRkiladelphia’s #1
rated morning radio show, will hear cast membessudis what it's like to have a car stolen. Oneroastber will prank a fel-
low cast member pretending that his car is stolée. prank will appear owww.wmmr.comand include an ATPA Street
Smarts poll where participants are quizzed on tietit information and registered to win $250 of $uen Gas Money. Lis-
teners will gain knowledge about how to prevenftthed will be reminded of the angst and inconveog&gassociated with
having a car stolen. The campaign targets drivedscar owners in southeastern Pennsylvania, wlashlite highest theft rate
in the state. Tune in to WMMR -- June 4 - 29 betwéam - 10am.

ATPA will partner with National Cinemedia for a spg/summer movie theater campaign. Our 30-secoatrsps in theaters
and on screens in theater lobbies June 22 -- &ulyt2e spot shows a talking car humorously remigids owner to lock the
car and take the keys to prevent theft. Nearlymvilbon viewers are expected to view the ad in &thdlphia, Pittsburgh, Har-
risburg, Reading, Wilkes-Barre, Scranton, and Bigarly half of all PA's stolen cars were left wked -- our goal is to pro-
vide common sense reminders for drivers to prdatemnselves.

Our partnership with the Philadelphia Phillies mslarway. We have six radio spots rotating on Rislliadio broadcasts. An-
nouncers also highlight the "Lock of the Game'emmding drivers to lock their cars and take theiys. Fans in the stadium
see our in-game messaging on the high definitianBiision score board. The message asks fangyuitscgr where you left
it? Lock your car - prevent theft." The Philliessaage more than 45,000 fans in-stadium and 138410 listeners per game.



